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Over 300 leading textile care companies confirmed for TXCA 
& CLE 2026 

Shanghai, 12 August 2026. With 300 exhibitors confirmed and booth space selling 
fast, Texcare Asia & China Laundry Expo 2026 (TXCA & CLE) is preparing for a 
strong edition from 21 – 23 September in halls N4 and N5 of the Shanghai New 
International Expo Centre. The exhibition, Asia’s leading event for the textile care 
and cleaning technology industry, will showcase the latest equipment, technologies 
and sustainable solutions from major companies in China and around the world, 
while offering opportunities for business networking and technical exchange 
across the global textile care sector. 
 
The upcoming edition will present new developments throughout the textile care supply 
chain. On the exhibition floor, visitors will find washing machinery, intelligent systems and 
accessories, chemicals and consumables, and energy-efficient care technologies, as well 
as professional linen rental and laundry services. Leading names from across the industry 
have confirmed their participation, including: 
 

• Mechanical Equipment: Alliance, Asahi, Hoop, Innoway, Intact, Jensen, Kingstar, 
Laundrymate, Oasis, Sealion, Sankosha, Weishi, Eliza, and more 

• Chemicals: Clean+, Diversey, Ecolab, Fangjie, Haili Future, Liyou, Seitz, Sunshine, 
Tulip, Weili, Shengxuelianhua, and more 

• Accessories and consumables: Andrew, Chenxu, Hengli, Cliffton, Pono, Seko, 
Shazhou Machinery, Shineyoung, Titan, Tongfei, and more 

• Digital & intelligent solutions: Avery Dennison, Datamars, Etexsys, Finove, Porray, 
Spotag, Suqu, Cloud Code, Yizhi, Zhilai, and more 

• Linen supply/rental: Agiletex, Faberlan, Fengren, Hongjie, Longjie, Rainbow, 
Ruimian/Zhuyijia, Tengyu Weaving, Yuefutang, and more 

 
Visitor participation and industry support continue to grow 
Participation in the 2026 edition continues to grow. Reflecting the visitor pre-registration, 
with more than 30,000 domestic and international trade visitors expected to attend and 
take part in sourcing and industry exchange. Current pre-registration figures cover over 60 
countries and regions, with Australia, Germany, India, Malaysia, Philippines, Singapore, 
South Korea, UAE, USA and Vietnam among the ten leading overseas visitor markets. 
 
Industry associations and organisations in China and other markets are also supporting 
the exhibition, with more than ten associations outside China organising buyer 
delegations. Among them, the Coin Laundry Association of Singapore (CLAS) and 
Asosiasi Laundry Indonesia (ASLI) have formally joined as supporting organisations and 



are assembling delegations from Singapore and Indonesia. 
 
Ms Maria Eva Sriulina, Chairwoman of ASLI, remarked: “As a new supporting partner of 
TXCA & CLE, we will promote the exhibition through ASLI’s network and encourage textile 
care professionals throughout Indonesia to form delegations to attend. The partnership 
will open up new business opportunities for Indonesian companies, support closer 
technical and commercial ties between the two countries’ textile care industries, and 
expand procurement options within the Indonesian market.” 
 
She added that this cooperation will benefit the textile care sectors in both countries, 
giving Indonesian companies greater access to advanced Chinese equipment and 
technologies while helping Chinese exhibitors understand Indonesia’s market demand 
and industry practices as they expand into Southeast Asia. 
 
Industry trends shape concurrent event programme 
TXCA & CLE 2026 will also host a programme of conferences, forums and other industry 
events addressing trends, challenges and development opportunities across the textile 
care supply chain. Key events include: the 3rd Laundry Industry Conference, the 3rd 
Laundry Industry Consumption Festival, Beijing Laundry High-quality Collaborative 
Development Forum and the Hotel Group Laundry Service Supply Chain Management 
Innovation Forum. 
 
Among the highlights, the 3rd Laundry Industry Conference will bring together senior 
representatives of textile care associations worldwide, executives from multinational 
companies and other leading industry figures. The conference will review the sector’s 
achievements over the past year, explore new approaches to innovation and assess 
future trends. It will also showcase advanced technologies, encourage cooperation across 
the supply chain and support the development of young professionals within the industry. 
 
The Hotel Group Laundry Service Supply Chain Management Innovation Forum will 
convene senior experts from hotel and laundry supply chains. Keynote presentations and 
roundtable discussions will address changes in linen washing management, access 
standards, digital traceability, quality control and cost assessment. The programme will 
also introduce new initiatives aimed at improving hotel laundry services.  
 
Texcare Asia & China Laundry Expo is an annual event organised by the Laundry 
Committee of China General Chamber of Commerce and the China Light Industry 
Machinery Association, as well as Messe Frankfurt (Shanghai) Co Ltd and Unifair 
Exhibition Service Co Ltd. For more details about the show, please email 
txcacle@china.messefrankfurt.com or txcacle@unifair.com. 
 
The show is part of Messe Frankfurt’s textile care events. For further details, please visit 
www.texcare.com/brand. 
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Background information on Messe Frankfurt  

The Messe Frankfurt Group is the world’s largest trade fair, congress and event organiser 

with its own exhibition grounds. With a workforce of some 2,700 people at its 

headquarters in Frankfurt am Main and in 29 subsidiaries, it organises events around the 

world. Group sales in financial year 2025 were about € 766 million. We serve our 

customers’ business interests efficiently within the framework of our Fairs & Events, 

Locations and Services business fields. One of Messe Frankfurt’s key strengths is its 

powerful and closely knit global sales network, which covers around 180 countries in all 

regions of the world. Our comprehensive range of services – both onsite and online – 

ensures that customers worldwide enjoy consistently high quality and flexibility when 

planning, organising and running their events.  

 

Messe Frankfurt develops new business models based on its digital expertise. Its range of 

services encompasses venue rental as well as exhibition stand construction, marketing 

services, staffing services, and catering. 

 

Sustainability is a central pillar of our corporate strategy. Maintaining a balance between 

environmental and economic responsibility, social responsibility, and diversity lies at the 

heart of its approach. 

For more information, please visit our website at: www.messefrankfurt.com/sustainability 

 

With its headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt 

(60 percent) and 

the State of Hesse (40 percent). 

For more information, please visit our website at: www.messefrankfurt.com 

 

Background information on UNIFAIR 

Established in 1992, Unifair is one of China’s earliest and most experienced providers of 

professional exhibition services. Since its inception, the company has continuously refined 

and innovated its exhibition concepts, creating top-tier events through forward-thinking 

approaches and a global perspective. Guided by the mission of “creating value for clients 

through professional excellence,” Unifair offers comprehensive, multi-level services to 

domestic and international customers. It helps Chinese brands showcase their strengths 

on the world stage and supports foreign companies in introducing cutting-edge 

technologies and exploring the Chinese market. 

Over the past 30 years, Unifair has organized more than 130 exhibitions, with a total 

exhibition area exceeding 3.4 million square meters. These events have spanned over 20 

industries, served more than 37,000 exhibitors, and attracted approximately 3 million 

visitors from around the world. Domestically, Unifair’s exhibitions are primarily held in 

Shanghai, Guangzhou and Shenzhen. Internationally, the company has extended its 

operations to India, Italy, Germany and Southeast Asia, serving clients across more than 

100 countries and regions. 

As a builder of international trade platforms, Unifair possesses extensive customer 

resources, well-established marketing channels and a vast promotional network. It 

http://www.messefrankfurt.com.hk/


maintains strong collaborative relationships with government agencies, industry 

associations, trade organizations and media institutions in over 70 countries and regions. 

For more information, please visit: www.unifair.com 
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